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Dimensions of the New NormalDimensions of the New Normal

 Emerging Multicultural Marketing models

Bicultural revolution

 Savvy in cyberspace

Debunking unrecognized purchasing power

 Innovation inspired by diversity

Leveraging Multicultural Opportunities



Emerging Strategic FrameworksEmerging Strategic Frameworks

 “Newbies”

 Ethno-centrists

Globalists

 Integrators

Multicultural Marketing



Emerging Strategic FrameworksEmerging Strategic Frameworks

 Single Marketing Strategy

 Something needs to be done

 Translations

 May change hiring practices

 Ex. U.S. Cellular; Abbott,
Ely Lilly

General

“Newbies”



 Engages in in-language,
maybe in culture ads

 Supports ethnic media

 Invests 1-2% of MAP
budgets

 Mass marketer variation

 Ex. Kellogg, P&G, Ford,
Allstate

Emerging Strategic FrameworksEmerging Strategic Frameworks
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Emerging Strategic FrameworksEmerging Strategic Frameworks

 Invests heavily

 Long-term focus

 Ex. Toyota, IKEA, LG, C-P, new Chinese entrants

Harnesses cultural heritage

Global mindset

Regardless of country

Globalists



Emerging Strategic FrameworksEmerging Strategic Frameworks

General Market
Main Strategy

African
Americans

Asians

Hispanics

Integrators



Emerging Strategic FrameworksEmerging Strategic Frameworks

 View multicultural marketing
as a core strategy

 Elevate discussion among all levels

 Emphasis on marketing

 Leverages diversity, community
relations, talent acquisition

 Measures total impact, incorporate in overall results

 Ex. GenMills, Western Union, maybe Kraft,
McDonald’s, Disney

Integrators



Nature Valley Case StudyNature Valley Case Study

General Market Hispanic



Nature Valley Case StudyNature Valley Case Study
General Market Hispanic

PrintPrint UnivisionUnivision

Magazine

CommunityCommunityDigitalDigital

 QueRicaVida.com  TV vignette featuring
Karla Martinez

 “Despierta America”

 Health education
program

Leverage multiple levers
to engage Latinas





Goals & Objectives

Execution

Measurements

Analysis/Research

Strategic Approach

Creative/IMC

Multicultural Marketing as a Business StrategyMulticultural Marketing as a Business Strategy



A
lign

e
d

!
Strategic Approach

Execution

Measurements

Goals /Objectives

Analysis/Research

Creative/IMC

Multicultural Marketing as a Business StrategyMulticultural Marketing as a Business Strategy



Upcoming Council MeetingsUpcoming Council Meetings

Multicultural – April 15

Print – April 20

Online Research Quality – April 22

Digital Media – May 4

To register please visit:To register please visit:
http://www.thearf.org/channels/councils or email councils@thearf http://www.thearf.org/channels/councils or email councils@thearf.org.org


